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 www.spectraproductions.com

To secure a vendor location or for more information contact David Beale:
(208) 939-6426 ext. 29 -or- david@spectraproductions.com

E

W

SNv

Vendor Selling Locations: $250.00 per 10’x10’; $50.00 extra per corner booth.

Event Time: 10am-10pm - Saturday June 28; Vendors access to grounds at 9am.

Set Up: 9am-6pm - Friday June 27; No set up Saturday.  No Exceptions!

Tear Down: 10pm-12am - Saturday June 28; All displays must be gone by 12am.

Floor Plan: All spaces are 10’x10’

Electricity not available at all locations, and must be pre-ordered.

All booth locations are on grass.

Outside Display Space

COMMERCIAL DISPLAY INFORMATION
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Annual Attendance:

Estimated at 83,192 in 2013
Previous years 60,000-75,000 
(many from out of town)

Live Music All Day:

Main Stage has 5-8 National Artists
Six Stages have up to 60 Local Acts

Previous Main Stage Artists:

 Candlebox  Sugar Ray
 Carly Rae Jepsen  Karmin
 Vanilla Ice  Alex Band
 Jason Derulo  Andy Grammer
 Dakota Bradley  Rock Mafia
 LL Cool J  Ryan Star
 Joan Jett &  Green River

The Blackhearts Ordinance
 Brett Michaels  James Durbin
 MC Hammer  He Is We
 Kellie Pickler  Chris Rene
 Backstreet Boys  Vicci Martinez
 Macy Gray  Days Difference
 Smashmourth  Safety Suit

Other Activities:

 50+ Food Vendors 
 7 Beer/Wine Gardens
 120+ Vendor Craft Fair & Flea Market
 Family & Child Play Area
 Boise 100 and RV & Boat shows

Area Lodging/Business Impact:

Area hotels sell out. Local businesses see 
increases tied to event promotion. Casinos 
have big increases in weekend business.

TV Exposure:

VH1 filmed 2010 (Bret Michaels reality show)

Website Exposure:

BoiseMusicFestival.com (April 1-July 31, 2013) 
 311,784 pageviews
 90,572 unique visitors

In July alone there were 187,587 pageviews
and 49,364 unique visitors!

“BoiseMusicFestival.com” 15th-most 
Googled US website on July 24, 2010!

Event Recap for 
2010-2013 Boise 

Music Festival
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The Boise Music Festival is the largest one-day music 
event in Idaho. Estimated attendance in the previous 
years ranged from 65,000 to 83,192. The 5th Annual 
Boise Music Festival will be Saturday, June 28, at the 
Expo Idaho Fairgrounds from 10:00AM to 10:00PM. 
It offers a full day of live music, family-friendly fun and 
activities, food and refreshment, a craft fair and more.

Seven stages throughout the fairgrounds will feature 
a wide range of music that appeals to many different 
listening tastes. The Main Stage will be headlined by 
five to eight national recording artists. Six other stages
feature more than sixty top-quality local and regional 
performers and entertainers from across Idaho and the 
Northwest including acoustic, pop, Country, folk, rock, blue grass, alternative and hip-hop.

Visit www.boisemusicfestival.com to see photos and videos of previous years’ event and 
learn more about the 2014 Boise Music Festival.

What is the 
Boise Music 

Festival?

The Boise Music Festival provides a wide range of entertainment, concessions and activities 
that festival attendees will be interested in:

 Arts & Crafts Vendors – Local businesses, artists, 
crafters and flea market vendors will offer a variety 
of unique, creative and useful merchandise for sale.

 Beer & Wine Concessions – Five to seven areas 
throughout the venue will be dedicated to pouring 
beer and wine from local and regional providers. 

 Food Court – Fifty-plus food and soft drink vendors, 
in the center of the festival grounds, will offer many 
types of concessions to fill bellies and quench thirsts.

 Trade and Display Shows – The expo buildings will host business exhibitors and 
activities for people to cool off from the heat outside. One building will feature the Boise 
100, a group of the finest businesses providing products and services in the Boise area. 
Other buildings will include more business booths and fun attractions for kids.

 Kid’s Play Area – Parents will have the opportunity 
to watch their kids burn off an abundance of energy 
in a play area that will feature a variety of kid-friendly 
activities and inflatable, “jumpy-toy” attractions.

 Cool Zone – Right next to the Main Stage, is a 
fenced-in area that ensures an up-close experience 
for people who buy a premium ticket to the event. 
The Cool Zone provides tables, party tent and its 
own food and beverage concessions.

There’s More 
than Great Music!
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Tickets are required for admission to the 2014 Boise Music Festival at Expo Idaho. The event 
runs 10:00AM to 10:00PM and entry/exit from the Expo Idaho fairgrounds area will be strictly 
controlled at designated gates. Advance distribution of tickets will be the primary way people 
will acquire tickets for the Boise Music Festival including event sponsor locations, on-air 
giveaways from the six Townsquare Media Boise stations (Lite FM, Mix 106, Kiss FM, WOW 
Country, 580 KIDO and 630 The Fan), station promotional events, special online 
opportunities from our station websites. Tickets will also be available for purchase online 
(through ictickets.com) and at the gate the day of the event. Anticipated attendance for the 
one-day Boise Music Festival is expected to be 70,000-85,000 people.

Cool Zone: A fenced-in, reserved area adjacent to the 
Main Stage, with its own food and beverage concession, 
will provide an up-close experience. A limited number of 
special admission tickets for the Coors Light Cool Zone 
will be sold. Also, walk-up general admission tickets will 
be available for purchase the day of the event.

Special Note: Because admission to the Boise Music 
Festival will be strictly controlled at the entrance gates, 
certain things will not be permitted within the event area. 
Festival-goers will not be allowed to bring in beverages, 
food, coolers, tents, umbrellas and anything that will obstruct the views of stages or inhibit 
movement of people attending the event. 

Admission Tickets 
and Restrictions

Townsquare Media Boise (TSM) and its six radio stations—Mix 106, 103.5 Kiss FM, 107.9 Lite
FM, WOW Country 104.3, 580 KIDO and Sports Radio 630 The Fan—will partner with local 
businesses, television and newspaper organizations to sponsor and promote the Boise Music 
Festival. This event will be marketed with over $176,500 promotional value the following ways:

 Three hundred (300) promotional mentions per week, April 1-June 28 (total of 3,900), 
and advertising on local TV and Idaho Press Tribune  Value: $125,000

 Posters and flyers  Value: $6,500

 TSM Boise station websites  Value: $8,000

Tickets will be required for admission to manage crowd 
control and benefit our sponsors contributing to the 
support of the overall event. Tickets will be given out 
through a variety of promotions and sponsor-supported 
giveaway opportunities. Tickets can be purchased online 
and walk-up, day-of-event tickets will be available for a 
purchase. However, advance distribution of tickets will 
be the main way to get tickets. Anticipated attendance 
for the one-day Boise Music Festival is 70,000-85,000.

Townsquare Media Boise will provide advertising and promotion opportunities to local retail 
and commercial businesses through sponsorships and advertising packages. Vendor 
packages will be available, plus advertiser and ticket outlet packages will be available for 
businesses to gain advertising exposure as supporters of the event.

How We Will 
Promote 

the Event
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The Main Stage will feature these national recording artists, starting at 1:15pm:About the 2014 
Headliners

Train is a Pop Rock band from San Francisco. The 
multi-platinum and Grammy Awards winning band had 
the top-selling single of 2010 with “Hey, Soul Sister”
and their album, Save Me, San Francisco sold old over 
ten million tracks worldwide. Train’s “Drops of Jupiter”
won 2002 Grammy Awards for Best Rock Song and 
Best Instrumental Arrangement Accompanying 
Vocalists, along with their multiple Grammy-nominated 
2004 release of “Calling All Angels.” Train's current 
release is California 37 and features the double-
platinum hit "Drive By“, platinum hit "50 Ways to Say 
Goodbye" and quickly rising single "Bruises." 

Train has made numerous television appearances, 
performing on the NFC Championship Game, Daytona 
500, American Music Awards, the Grammy Nomination 
Concert, Crossroads, The Today Show, The Tonight 
Show with Jay Leno, Monday Night Football, A&E 
Private Sessions, America's Got Talent, The View, 
Dancing With The Stars, and Live With Regis and 
Kelly, Ellen DeGeneres Show, The Bachelor, Rachael 
Ray and more. 

Fitz and The Tantrums are a Soul-influenced 
Indie Pop band from Los Angeles whose 2010 debut 
album, Pickin’ Up The Pieces, reached #1 on the 
Billboard Heatseekers Chart. Brimming with 
imagination, energy, and genre-smashing scope, Fitz 
and The Tantrums defy the odds to be an indisputable 
phenomenon, a chart-topping, show-stopping modern 
pop combo unlike any other.  With their latest album, 
More Than Just A Dream, they’re a worldwide 
sensation with the impossibly catchy tune, “Out Of My 
League.”

Their live shows are positively brazen with verve and 
vivacity, demonstrating drama and passion. A Los 
Angeles Times music critic wrote “Fitz & The Tantrums 
is the kind of band that communicates best in concert.”
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LMFAO/Sky Blu is an EDM rapper from Los 
Angeles. Paired with his uncle, Redfoo (as LMFAO), 
Blu Sky charted #1 in 2011 with their song “Party Rock 
Anthem” in several countries worldwide including the 
United Kingdom, Australia, Brazil, Germany, New 
Zealand, United States and several more. With a 2009 
Grammy nomination for Best Dance Album, worldwide, 
“Party Rock Anthem” was the 3rd best-selling digital 
single of 2011 with sales of 9.7 million copies. In 2012, 
LMFAO won the group six Billboard Awards, the 
second highest amount received during the night. The 
duo accepted awards for Hot 100 Song of the Year for 
"Party Rock Anthem" and for Top Duo/Group, beating 
out Maroon 5 and Lady Antebellum.

The Main Stage will feature these national recording artists, starting at 1:15pm:About the 2014 
Headliners

(continued)

Lee Dewyze is an Alternative/Folk Rock singer and 
songwriter from Illinois and winner of the 9th season of 
American Idol. Lee’s current album on Vanguard 
Records, Frames, was released in 2013. Lee is a 
powerful, expressive singer and accomplished 
musician who plays guitar, piano, mandolin, banjo and 
drums. Before he went on American Idol, Dewyze
recorded a pair of indie albums in his hometown of 
Chicago that stylistically foreshadowed what he’s doing 
now, the organic sounds of slide guitars, mandolins 
and banjos burnishing his folk-rooted songs and 
vocals. His “Blackbird Song” was used in the TV series 
The Walking Dead. 

Sir Mix-A-Lot is a Hip-Hop artist, songwriter and 
producer from Seattle. He parlayed a gonzo tribute to 
women with large buttocks into hip-hop immortality 
with his hit song “Baby Got Back.” The platinum-
selling album artist has a strong following in the hip-
hop community and is known for bouncy, danceable, 
bass-heavy tracks indebted to old-school electro. 
“Baby Got Back” spent five weeks atop the pop 
charts, selling over two million copies and went on to 
win a Grammy for Best Rap Solo Performance. 
Billboard magazine ranked it as the second biggest 
single of the year, behind only Boyz II Men’s 
juggernaut “End of the Road.”

Sir Mix-A-Lot is the co-founder of the Nastymix record 
label and  hosted Seattle’s first hip-hop radio show. 
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Emerson Hart from Tonic is the lead singer and 
songwriter of the alternative rock band Tonic. Tonic’s 
first release, Lemon Parade, was a multi-platinum 
success that featured the hit songs "Open Up Your 
Eyes" and "If You Could Only See"—which was radio's 
most-played rock song in 1997. In 2003, Tonic 
received two Grammy nominations: one for Best Rock 
Performance by Duo or Group with Vocal for "Take Me 
As I Am" and the second for Best Rock Album. Hart 
also co-wrote the 2005 Ingram Hill hit, "Almost 
Perfect", which reached the Top 25 on the Hot AC 
chart. Hart co-wrote the theme song, "Generation," for 
the NBC drama American Dreams, which premiered in 
2002. He earned an ASCAP award for Best Theme 
Song of Television in 2003.

In February 2007, Hart signed a solo record deal with 
EMI/Manhattan Records to release his debut solo effort 
Cigarettes and Gasoline and his second solo album, 
Beauty in Disrepair, that will be released in April 2014. 
Current tracks from that album getting great radio play 
are “Best That I Can Give” and “You Know Who I Am.”

Kelleigh Bannen is a Nashville native and up 
and coming Country music artist who debuted in 
2012 with “Sorry on the Rocks” and has a current 
single, “Famous.” Delivered with style and attitude, 
“Famous” takes a fresh approach and puts a playful, 
karmic spin on the familiar “somebody-done-
somebody-wrong” Country song.  Bannen expresses 
a unique blend of Country music story-telling with 
edge and incorporates the high energy of her live 
show into all tracks on her forthcoming 2014 album.

Bannen was recently named one of CMT’s “Next 
Women of Country,” revealing there is much more to 
come from this vibrant performer. 

The Main Stage will feature these national recording artists, starting at 1:15pm:About the 2014 
Headliners

(continued)
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